EXPLORE
MORE

Al reality Check

.

We assess whether your brand, products/and sj}étei“n
ready for Al Search and Al Commerce.

From Prompt to Purchase

Al is changing the rules of commerce. Intelligent agents and Al-
powered systems are increasingly taking over product discovery,
comparison, and purchase decisions. Our analysis shows how
visible, decision-ready, and technically prepared your brand is for
this new commerce reality, while identifying concrete areas for

action to drive future growth.
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Three questions
define Al Commerce

Are you being found?

Are your brand, content, and
products being discovered by Al
systems and recognized as relevant
sources?

Are you being recommended? Do
your product data provide enough
context for Al systems to compare
products and match them to
relevant needs?

Can transactions happen?

Can your systems provide up-to-
date content, services, and
purchase paths in a structured,
machine-readable format?

Al visibility &

GEO

We assess your visibility in
Al Search and evaluate the

accessibility and relevance
of your content.

product
intelligence

We assess whether your

product data provide enough
context for Al systems to
compare products and make
relevant recommendations.

content &
technology

We assess whether your
content, services, and
purchase journeys are
available in a structured,
machine-readable format.

Paid Al

visibility

Build early experience with
paid Al visibility and

Al Reality Check
from €4,500*

*Tailored to your specific business challenge.

emerging advertising
formats.

Book a Meeting
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request@house-of-communication.com
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